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BEIJING SBW INTERNATIONAL EXPO CO.,LTD

EFFHA] ABOUT SHIBOWE

Beijing Shibowei International Exhibition Co., Ltd was founded in 2003. It is a professional
exhibition organization which is dedicated to promoting China's health industry into the
international market.

Shibowei has been held China international Health Industry Expo(CIHIE) for more than 10 years.
After a decade of steady and healthy development, which has developed into Asia's largest,
most popular and highest degree of internationalization health theme expo. Ministry of
Commerce of P.R.C named CIHIE as one of the "National support 108 exhibitions" and it is the
only health event supported by state subsidies.

Shibowei is the specified business unit of the World Health Industry Conference(abbreviation
WHIC). On Apr.7th,2012 which is the 62th World Health Day, WHIC 2012 was jointly sponsored
by Chinese Ministry of Health, Healthcare International Communication Association , the
American Traditional Chinese Medicine Association, Japan Medical Co., Ltd. WHIC became a
turning point in history, since then, the global health industry had the highest level event which
consisted of academic conferences, product exhibition, charity, etc.

Shibowei always pursues "Professional, Marketization, International and Branding" philosophy,
providing customers with a full range of exhibion marketing and extension services. We had close
cooperative relations with domestic and foreign embassies, government agencies, industries and
institutions as well as a broad and accurate customer resources and data systems. In the future,
Shibowei stuffs will continue persisting international exhibition and vigorously expand the
international influence to return to our customers, contribute to society and promote the
prosperity of the Chinese exhibition industry.
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Today, imported food has become necessary in people's daily life and its economic benefits also soared. The
imported foods from all over the world because of its different characteristics, pure & unique taste is popular among
Chinese people, and people's consumption level also has rapidly improved and upgraded. The food grade has trans-
formed gradually from past subsistence to currently nutritional, health, casual, flavor and experienced changed. The
imported food has become more and more familiar to public and accepted by people and the purchasing amount is
rising with a large economic market in China as well. American National Food Industry Association forecast that
China imported food will be sold at an annual high-speed growth rate of 15%. By 2018, China will become the world's
largest consumer country of imported food. At the appointed time, the domestic imported food market will be as high
as 480 billion yuan. The imported food will constantly develop with different fields, the whole chain and deep direction
of sustainable development. The local food and imported food have never been so closely related like today.
Stunning data is bound to set off a new round of overwhelming investment spree and the delicious & healthy imported
food at the Chinese market demand has the potential of shifting alliances, which attract global attention!
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[ Market Prospect ]

Asia (Beijing) International Import Food Exposition 2016, exclusively organized by Beijing Shibowei
International Exhibition Co.,Ltd. Shibowei International Exhibition Group is a professional exhibition
organization committed to promoting Chinese health industry to move towards globalization. The company
was founded in 2003 and based in Beijing, gathering customers all over the world from more than 60 coun-
tries and regions. After nearly 12-year accumulation and hone, Shibowei has developed a set of marketing
model of market development in line with the convention and exhibition industry development, and has a
long and close cooperation with association, broad & stable client network, timely and accurate database
and mature marketing ability.

We won the appreciation and praise by the exhibitors and buyers from all over the world as well as the
experts from dozens of national authorities. To comply with the demand of market development, promote
the development of China's imported food industry, and recommend the use of advanced technology
domestic and foreign and to establish the platform of supply and demand, Asia (Beijing) International
Import Food Expo 2016 will build up new indicator for the imported food industry in our country and estab-
lish new milestone of imported food industry.
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[ Reasons for Participation]

1. Brand appeal---to show image, improve industry position, brand value, awareness,
honorary degrees among peers and customers;

2.Marketing strategy---to know the market information, expand sales channels, get market
order, maintain the sales network;

3. To establish the import, wholesale, distribution, group purchase, retail sales channels;
4. To get big fans of your brand products. Your products are likely to attract attention and
tracking propaganda nearly from hundred of professional and mass media, become a
bright star in the product;

5. To obtain market orders - 12 years’buyers purchasing database help you to open the
treasure in the global market, to gain money, and win the reputation;

6. Since ShiboweisInternational Health Industry Expo successfully held, it has been
named "National Key Leading Support Exhibition" by the Ministry of Commerce for three
consecutive years.
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[ High Quality Buyers ]

1.Huge <DATABASE>, fixed, directed to invite the restaurant industry association (commercial) president and secretary from
all over the China and Hong Kong, Macao and Taiwan regions, large upscale supermarket, catering enterprises in China;
2. The national star hotels and all kinds of brand chain hotels, evening show, trading company, food traders and buyers, food
importers, food wholesalers, Chinese food hotel, western food hotel, fast food hotel, distributors, chain stores, bars, wine
importers;

3. Wal-mart, Carrefour, Hua-Lian, Wu-mart, Century Lian-Hua, Jingkelong, Auchan, Lotus, Metro, traders, distributors,
agents, gift coupon, large chain hotels and resorts;

4. Retails, general manager, executive chef and procurement director, national provinces and nearly fifty thousand purchas-
ing managers of supermarkets and agents, to help establish a high-end brand exhibitors contacts circle, improve the
efficiency of business development, reduce the transaction costs of cooperation;

5. Countries embassy in China as well as through collaboration with industry associations, to assist the organization of
professional buyers to come to the exhibition;

6. To build high-end display platform and effective trading environment for the food and beverage industry , to assist exhibi-
tors booming high-end food and beverage market in China;

7. During the organization, we will invite the exhibition industry pundits of imported food in China to hold related seminars
about the development trend and market demand.
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@ Korea 15% . Japan 12% . Italy 11% . Spain 11% . @®Beijing10% . Hebei6% . Tianjin6% . Shandong8% .
Portugal 8% . Argentina 8% . USA 7% . Turkey 6% . Shanxi5% . Neimengb%. Shanghai6%. Zhejiang5% .
Australia 6% . Canada 5% . Chili 4% . Other Countries or Anhui5% . Hunan7% . Jiangsub% . Jiangxib% .
regions 7% Guangdong7%. Fujian4%. Dongbei10%. Others6%.
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@ Snack Food 15% . Nutrition 13% . Beverage 12% . Wine @ South China10%. Middle China10%. Noth East15%.
10% . Coffee 10% . Baked Food 9% . Edible Qil 8% . Dairy East China20% . North China40%. Others5%.

7% . Organic Food 6% . Frozen Food 5% . Seafood 5%
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Participating Industries Analysis
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® PiET32%., BE/MREF18%., A5/ HO16%., HEEEK
14%, BRMIEE10%. BHlihE6%. HE4%

@ E23E32%., RMWEPZIE28%., TIHHES%., I/ TI2IH
13%., AHE12%, BARRIZES%, HE4%

@ Distributor32 %, Retailer/Agent18%, Trade/Import&Export16
%, Hotel14%, Food process and package 10%, Business
association6%, others 4%.

@ General manager32%, Purchaser manager28%,
Marketing Sales 8%, Technician/Engineer13%, Business
association12%, Enterprise project manager3%, others
4%
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[ Sponsorship]

A. Diamond sponsor: one company only, well-known in the industry, famous brand effect Sponsor catalogue: A diamond
sponsor, exclusive sponsor, sponsor amount: RMB480, 000.

B. White gold sponsor : one company only, with foreign market, good fame in the industry Sponsor catalogue: white gold
sponsor institute, sponsor amount: RMB280, 000.
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Showing products

@ Sweetmeat,chocolate & snack food

@ Drink, juice, drinking water & instant drink;

@ Coffee,tea & electuary series;

@ Beer, fruit wine, distilled spirit & wine;

@ Milk products,dairy products & egg products;

@ Cookies, cake & bakery products;

@ Instant noodles, freeze-dried food & seasoning;

@ QOil, olive oil and& cereal products;

@ Quick-freeze,frozen foods & ice cream;

@ Health food, nourishment & organic food products;

@ Flavoring & food ingredient products;

@ Fresh meat, bacon, canned food & seafood;

@ Food container, packaging equipment & food product machinery;
€ Government organization, association, professional service organization & technology network.

o|HA7ES  [Activities]

AIFE EHEEMNESE  KRFRE, AEFA W RENSEMEEER  ZE S~ mmEIRSS, AIFE B3THRE
&), RERINRE "€X" ; "WEHTR" L, "MEFR. +KEE" RF DB BRIS5XERS  BEEIH/LIAR
FIREE, (BXSTFRMFEBEIRRSEDSRN) BRA—RIIEHENINT, %)"'uijAﬂF—:@mm HRERmERNSE

"ﬁjC*U =E.XE£E AXEINFEER. 2016100 (bR ) EfftARmmESR" . "FHOEE" "EFIIBﬂﬁﬂUf”*,EEjC
F | "BEmER" . "HFMETAEEAT" . "HEREEESIENTNE" ”%ﬁ%'ﬁsclﬁl@u%" FE, REFIFER
AOEFRSEORL IR MBS B XBEOR, iIHRMERE, KRS !

H H% 1l AIFE concurrent activities will set prizes for you to take. In order to
promote visibility and reputation of enterprise brand , show excellent

product quality and service, AIFE will hold awards activities. The

& [E BRonHER a7k B organizing committee will set the "Gold Medal" award; "Recommend
International Coffee Industry Expo New Product" awarc_l; "Qu_alit_y Products_‘." award, “Top ten_ brand_s"

_ award, etc.; Sponsoring units involved will get a dozen services with

¢ BfRREREEER publicity (please ask for the organizer about related condition
International Wine Expo details). On the exhibition a series of exciting activities will be

— 1 = launched, which is regarded as the exhibition’s highlight characteris-

¢ BFRLERRERR tics. There are themes related foods, such as "ltaly. France, United
International Children Food and Candy Expo States, Germany, Japan Cookers Show Food”, “ 2016Asia (Beijing)

¢ EHEkAERR In.ternational. _Imp')'ort" Fgod Tastir)g":' "I-!‘appy Baking Garden", "Ql_ive
. Oil competition”, "Wine Tasting", "World Barista Competition
International Sweet and Snacks Food Expo Pageant”, "World Beverage Brand Innovation Awards", "Gourmet

® BiRAMkEAERE Academic Exchange Discussions Forum" etc. The large world

special delicious foods feast will take you to enjoy all kinds of tastes

Diet Ingredients and Aquatic Food Expo in Asia and unwilling to leave here.
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ASIA (BENING) INTERNATIONAL IMPORT FOOD EXPO 2016 Price List

Booth L i ) :
il Specification  Fee Configuration Instructions
Include: A lintel plate, A negotiating desk, A round table, Five chairs,
9m'(one A 220v power socket, Two daylight lamps, A carpet, the painting and
opening) design of the pictures for publicity(You can ask organizing commit-

S tee for design sizes), Booth height:3m;

Setting Include: A lintel plate, A negotiating desk, A round table, Five chairs,
9nr (two A 220v power socket, Two daylight lamps, A carpet, the painting and
opening) design of the pictures for publicity(You can ask organizing commit-

tee for design sizes), Booth height:3m;
Over Only provide exhibition space,
361 without any configuration , self-build .

Il: Advertisement Price

Catalog Cover

Catalog Color Page Color Pages Black and white
Catalog over Back C S d (the second, inside of Catal P ¢ Catal
ack Cover prea third page) inside of Catalog ages of Catalog
$4000 $3000 $2800 $2000 $1500 $800
. s Visit Tecket
Entrance Ticket Invitation Letter Handbag Card case . Hang rope
(Exclusive)
$2500

$1500/10,000pcs  $1200/1000pcs ~ $1500/1,000pcs  $1500/1000pcs $3000/10,000pcs

/10,000piece

Balloon Scroll

e e D?ngllng Wall Banner Wall Scrolls el g
H:15mxW:1.4m String Flag (W:24m x H:4m) W:10mxH:0.8m
$2500/pcs $2300/line $7000/pcs $1000/pcs $500/pcs
lll. Forum Price
contain 70 people USD 1000/h

Contains the following services:

) 1 platform desk. chair)and 1 bucket of water;

contain 80 people USD 2000/h 2. Power socket, projector, stereo, microphone etc
3.Broadcasting service and audience organization;

contain 160 people USD 3000/h

Participation Procedures

1. Exhibitors must have effective business license and other legal documents.

2. The organizing committee will follow the principle: "Applied first, Paid first, Served first". There is 10% additional charge for the corner
booth.

3. After the exhibitors book the booth, please fill in the Application Form carefully. and then send the Application Form with stamp and
signature to the organizing committee. We will send you the “Booth Confirmation Form” after receiving your Application Form.

4. Within 7 days after the exhibitor receives “Booth Confirmation”, you should make full payment or 50% into the account of organizing
committee, Expire, the organizing committee has the rights to cancel your participation.

5. After receiving the booth payment, the organizer committee will send the payment invoice to the exhibitors.

6. The organizing committee has rights to change and move some confirmed booths considering the safety problem and the whole image.

7. To be sponsor of exhibition, you will get more business opportunities (For more information, please ask organizer committee).
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SHIBOWEI (SHANGHAI) EXHIBITION CO.,LTD.

3 41k JERTSAPAX $APARR69S W41 1-4-904 #E 4%: 100123
B i%: 86+10-85785035/36/37/38
P dik: www.aifoode.com

Address: Room 904,Cell 4,Building 1,No 69, China Post Code:100123
Tel: 86+10-85785035/36/37/38

Fax: 86-10-51413308

Web: http://en.aifoode.com/




